November 2010

MAGAZINE

" FUNERAL

. Lommumt\ uutrc.u,h' Heart & Soul Awards brmg o’ (‘onnor M()rtuarv rect)gnunon S




AT FARGL: 111 CAAUIRRIATE | A

the Laguna Hills chapel,
the company has arrange-
ments offices in Irvine and
San Juan Capistrano.
http:/foconnor
mortuary.com

>In total, the company
serves just over 1,000
families each year, 57
percent of whom choose
cremation.
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From left, Heart & Soul Award recipients Steve Concialdi, James Pribram and Sharon Davis with

O'Connor Mortuary CEO Neil O’Connor.

Heart & Soul Awards bring recognition to
local heroes, publicity to O’Connor Mortuary

here’s bad news everywhere. The local and
I national news is full of stories about mur-
ders, wars and accidents. The news that gets
reported about the cemetery, cremation and funeral
business is often bad, as well, with scandal cover-
age receiving wide distribution.

Neil O'Connor felt his family firm, O’Connor
Mortuary in Laguna Hills, California, was doing a
lot of good things in the community, “but we were
one of the best-kept secrets in our county.”

And, in the course of doing good, he was work-
ing with a lot of other people—"what I call our
community partners’—people who also were
“doing tremendous work that no one was recogniz-
ing them for doing.”

An idea was born: O’Connor Mortuary would
start recognizing some of these unsung heroes, cre-
ating the type of positive news he wanted to see.

But he wasn’t sure exactly how to go about it.
He hired a PR firm, Hilary Kaye Associates, who
helped him shape his idea into the Heart & Soul
Award. The first three recipients were a firefight-
er/paramedic, an oncology nurse and a profession-
al surfer and ecologist. The latest is a 12-year-old
boy who turned his birthday into a benefit for a
Southern California pet rescue operation.

A long history of service
The mortuary had been quietly helping the com-
munity for years, O'Connor said. “About 12 years
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