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EWE ENTER THE SECOMD DECADE 0f THE 1 15T Loy,
Americans are haunted by comtless prolalems and
unsmawered questions, However, Deo things appear

falrly certain: We sre gerting Farter by the day, end the candy

l1-:i.||l'rg|I is distimed to take it hm[n a1 b:vmp.- Eaii -beeiant
woft delak makers are doing now.

The hue and cry about obesity rages losder and louder
in the worlds of health care, sepdemia, burenworacy, and

politics, Witness

e Addult abesity rabes Bereased in 20 et (5 the past
vear, sccording o a report the Trust for Americas
Healih and the Robert Wi Johnaon Fotineation

[BW]F) released in June, More then vwo-thinds of
states have adult obesity rates above 25 percent.

« The National Institutes of Health reports that 30

!Cl'k'.'"E'r-Eﬂl arne so |L|1.FC'T'|5 percent wl L%, chilibren are iverweight, obie ar at

: risk of becoming so. It warns that today s kids will be

T'D T'h = l:ll‘Gb|Er'l'l Dr Dl:fE‘.S Ib"r ihi Eird generation fo ecpect 3 Ko like eEpECclany
than that of their pareats if the trend is not reversed.

= Pirst Ladky Michelle Osamas Lets Move! Initiative
te curh childlwood obeity libels candy and wwest
smacks a3 “WHOA Foods” that should be eaten only
once in awhile,

s The White Howse Task Force on Childhsod Obesity
proposes an expansgon of the USDAS influence in
the school luschropns, cresting new guidelines that
will alkow | to set andd enfosce stanclards for foods
sodd im vending machines and a ks carte binas outside
the purview of federally funded lunch programs.

s In February, the Colorado State legislaiure passed
a law to begin taxing soft drinks and candy. The
products wene casy maks for having thelr exemption
removed due to rising anti-obesity sentiments.

The industry ponders

By Al Urbanski

Yet while the calorie war escalabes, concem s miced on
the retail candy front. As is often the case with developing
trends, rumbling are firsl heand in speclalty shops citening
o dimanding, edecsted conmmers. hlanstream retsilirs,
while sware something is browing, are getting fow indications
that customers ane ywparing off Snackers bars for angar-free
dark chocolate sweetened with makitol

"When bow-carb was 2 significant category, Hudson
sl ded mumerous producis to its min, but the low-carb fad Tas
gone away, says Michael Masken, vice pressdent of sabes for
the Hudson Group, wn Esst Rutheeford, N1-based opemtor
of 500-plus newsstands. “We have recenthy sdded sugar-free
e bo owr assortment, ot initis] reaslts are dtrumttnﬁn!_
that it is still o very small piece of the confection business.”

The cormeniencn store stuwtion is muoch the samse. “We
have ackd ed swgar-free e b the past and were wp to fouran
o ot bul i wie'nd downs bo twn,” ey barkan Aguilar,
candly categary manager for Jecksots Food Stores, o chain
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of 1500 units in Washingion, ldihe, Onegon and Nevasda, “Wa
e am ateoypt bo address the anti-obesity trend, st oo
Bubba is not rescisng.”

Blass retailers are diwly sdding sugar-free optlons b their
high-end gourmet chaocolase assortments. Targets take on the
trend is typical: On alert, but not ready to mobilize.

"W have no formalized policy te address obesty concerms,
bt wee mre pware and we ?rm"u].r]mrc.llwlz np'um:.‘up
Target spokesman fosh Thomas “We huve Archer Farms
Fihl.|1|.1.' Flilisiced P eeibucts anad we & hl'ul'h.l.l‘ with vendo iu
identify new reduced calorse products”

Products in the Simply Balisced lise, introduced Lite in
200%, must meet several health oriterla. Iems canpot ciceed 25
caloekes i added sugar, and artificial seeeteners ane forbidden,
Currently, fruit bar are the only Mema in the lne resenvlbing
comnlectinni

Meeamwhile, in Bentonvilie, o Wallmart spokesperson declined
b resspering] Frofensiomal Ciamdy Bover's quaery as toowhether the cham
has a staged policy for respomnding to Americas ohesity problem.

Bt a2 |.'t|.'! stores, maasrtream how-calone candy oftions are
mmuaking a debut, Fisstup are full-wigar products that curtail calore
conaumption threigh smaller pertions or reduced wlume.,

Deerfick], Hl-bused Walgreema, for exmple, s paying
aftenbion to the ohesity epidemic. sccording bo one long-time
spplier. “ Walgreens became convinced to offer our smaller bags
lnst year—and this veas a buyer whao had hssorically asked s o
bigger amd bagoer sres,” sps John Pola, Jolly Belly vice president
off salew. “We bave soen a marked increase in sabes of our CGeab '™
oo i, whaich bl tidind dhsall serviog bogs bebween 1.5 and 1.5
ounces. The low-calosle inessage |8 getting heard.”

Duane Beade iitrode ced displays for Bubble Chocolste —a
1 00-c slorie, serated chooolste bar with ane-thind fewer calories
than eguivalent-sioed products— im 250 of its New York City
stores this fine.

“The fact that the product has ene-thind fewer calories
is really, really reu'rn.:rl:in;a; says Paml Proett, CEOQ of Bubld
Chocolate, a new company based in Salem, Mass, "We didn's
position oursslves that way, We came out more as premdam, all-
naturad acrated chocolate. Bab womeens mugaeines luve ploked
up o the bower-calore sipect snd lave been giving us o lot of
covernge bocause of it

Meijer. Roundy's Sepermarkets, T.). Maxs, and Whole
Fousds alst have carried Bubble Chooolate bars.

Pleasing, Mot Plump
To the peneral public, low-lore chooolite makes about a5
much sense s bow-speed KASCAR carn The richnew and
high sapar content of chocolate i most often not a detriment
but a requirement. That is why the most sucoesiful products
ploseered i the Obesity Age will likely be iems that over.
deliver on taste and under-deliver on calories

Bubbde Chocolabe (s prime example, ltsdisplay and producy
packagiing conpure 8 dreaimy clond of chooolute pleamre, The
sedl-line is “Bubbles Wrapped in Chocolste” Pruett, who
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helped buikl the Lone Perfect low-carb hine mto 2 3100 mllion
brand st Abbo#t Laba, threw his kot in with Bubble Chocolate
nai because it was on-trend, bat because it was a great-tasting
prodduct with a provens back recond,

“Aerated chocolaie s an 5800 million- 1w billion-dollar
J’H‘lh‘h.ll.'l worldwide, It sells st absoud ﬂ.,'q,"n-h-:lw bt
America, says Proett. "ln Britain alons, the Nestlé Aero Bar s
Close 1o 5 5100 mallion brand,”

Louok for the candy nuajor 1o tiptos o the ami-obesity
aretia with fall-suger produsts that employ ingredicnls other
thin dhocolate to tike wp space i reduce calorles. Bestle is
alresdy well-positvoned with Mestles Crimch, which cointains
220 cabories and 11 grama of fag. Just this year, Men's Feakh
magavine named i the “Best Chooolite Candy Bac” The
muagarine compared it fo the Mass 3§ Mosketeers: "It not the
fat that does this bar in, /s the SAgar, Forty grams s myiae than
2 Twinkics” worth—and it nearly double the quantity you'll
fmd | o Crunch Bae”

Rut credet Mars wikh p.r!.'inp. attendion fo wch wniimonts
well before that unfrvonble review Bl the newsitand, Earlier
this yeas, the compary mittedeced ME&Ms Preteel Chocolate
Canidies with just 150 calories & pachage, M&Ms Cocomit
Chocolste varsety st 20 calores, ansl a dbmmed-down 3
Mhunketeers brand extensbon called Truffle Criap at 170 calocies.
Both M&M Pretzel and Trufle Crisp toppoil the best new
prodiscts lisls of food mavens this pear

“Mars has invested in strategies #o mprove the nutrition
profile of our portfolia” Ryan Bowling, the company's ghoksal
cormmEnications director, savs. Lonsumsen want pmdu.:tl. that
e miore healthy and muritiows, b that also delimer on |||.ui-||::.'
amd Easie, Ve bebieve these twi nedds can be achieved ||1.1'IH..I'!!‘|1
focused research and dw‘uhprn.enl mitistives

I Hershey, Penn., meamwhile, plans forhealthier-profle hars
are on the deswing boarl. A Hemshey spokesperion declined
to commend for this story becasse the company is pod ready to
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riveal plins fora aew bar destimed o market this (] that alms
af the health trend,

The l||||-|--.-,4r_u| ]

[em't get the wlea, hiwever, that sigar-fee cindy (outhade the
ehietetic market, that is) is desd in the water. The sugar-free chooolate
mowvemend v perminating m the gourmet segment at specialty
wiones catering to I'uEh oo, I'IEh it o oo mamseT,

Castomers of Brewing Market, a chain of five gounmet
whores i Bowlder, Calo, are on the lookout o p.n:du:u scnring
high om the health scale, be it for organkc ingredients or less
refined sugar. “We swe great sabes on organics, bat also on a low
carb product made for as by one local chocolate maker,” says
Canddy Manager Diw Dvlagrentis, who bays brick anad chunk
chiscolate (rom craft choomltien, " We dont stock atotally sagar:
free product yet, but | have troed Stevaa-owectened dhocalate
and love v D would bay it n @ boartbeat i it wese avallable”

Rack FEat, gourmeet  consumerns act  musch the  same.
“Custonsers have a lot of concerns about the healthiness of the
candy, and the trend absobotely prcked up in the kst year,” says
Colleen Dasclaer of Harbor E.I'.rlif In U'Fu'l.quil, Mamne

Several goormet chocolate producers at the recent Fancy
Food Show in New York displayed sugar-froe producs, San
Francisco-based Bridge Brands entered the game reluctantly
with s wviow EIIE.II-!IIUI,I Chaogolate Livvgrs [llndl,h;l wwpeienied
wwith madt il “VWe had put off Introducing 2 segar-free produce,”
Sales Manager Diana Mandind ssyve. “Then a lot of retailers began
asking us ifvwe had one. s now selling an Lunardis in California,
amid it's |-:|ﬁng well,”

Two gourmet choosliben are mideting sugi-free gourmet
ks, sl alss playing the redhaced-cal arie, smalber portion game.

Chuso (hocolstier of Carlsbad, Calil’, introduced imabkisol
sweebened , supgar-fnse versions of its Colfes & Asise and Spicy Maya
bars. Tt advo clebwted ChocoPods, 28-oumce, indnidaally weipped,
|'hu1l||.'l1.-r.|:nu1'n1| orvals that sedl bor 89 cenis mpuhr eI,

Another Califormia chocolstier, Xsn Confections, s
promating “lilesivle chocpdate”™ collections d:uﬂu.l (B0} pmpl-p
watching their dairy intake, ghoton, or calories. Proclucts include
the 29-calorie Salntly Sins el with raspberry, stawbenry or
|-=|'Hr.1|l|'|h- iares sindl the Wegan }vh'rl- cararmgls made with agave
nectar iistesl of refined sugae This Septeinber the company
will imtroduce The Bigmouth Ban s agiove-sweetensd hem
abrmed at kids

Lok, tora, fow a prosduct resurrection from losgtinme sugar-free
player Sorbee, which has brought back its Diream [har, & sugar
free Milky Way-like confectlon that was 2 %10 milllon beened in
the early nineties before being discontinued in the cbb of the kow
carb diet fad_ ~We think the time is righ! o Iwmpr back, saps Lhan
Werther, CED af the lﬂ:lhnklph..j hased COMTH[EIRY, “Theres rHI:,'
ru.'-.n:|.1:|1|1|:l:|tiw pll.hhlq:t imihe |r|.|r'i:|.'t|~l.|rr.|.*.'

Werther, the sugar-free i|hH.'I.'I].I.I-|. thinks canify |-.II|.I.‘|T:|'
reaction toy the ohesity qﬂd-:nn..u: I i iks nascent stage. "The trend
i timely, but s earky,” e s, " Far now; consumsers are waying,
T geovdrngs iy i whist | wasd, | st immay nol eal as much™ INEER
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