Professional Candy Buyer

July/August 2010
“Healthy Chocolate” by Holly Case

JULY T AUGUST 2010 www.candybuyer.cam

The industry ponders
lower-calorie solutions to
obesity epidemic,

Also Inside:

Hard Candy Trends
Healthy Chocolate
It%s a Marshmallow World
End Cap Profile: A.sweoaT.

BTWITTER fTFACEBOON |

a!sY EASTER 2011 PREVIEW




me

Antioxidants, c::nrﬂega-?}; a.ﬁ.d{~+
probiotics boost cacao's benelns

By Holly Case

PaC TS DISCOVERY MORE THAN SWHME ACO, PECHLE BUGE

lowed 1o inadulge in chocolate, Even @5 official name

Thealmimian sicie—means “food of the gods.” Favonte
forms of chocolate vary by time and location, but i remaing a
favorite treal for people of almoest all calhares

Eventhough many health-conscious consumen avoid potato

chips and e cream, chocolate is one vice few give up entirely.
Checohalics have rejoiced in recent yean as stadies have given
chocolate 2 “health haboy, |1I1..‘|I.IIF I1=.|'Ir||.1.'.;||.|a||r.|H in chocolate
that let thems conszme it with lesa Euﬂr. l'.'mlp.lnu.-n. I.n:-LmH_
fo cash in am the overall heakih and wellness trepd have [ound
chocolate an ideal vehicle for adding healthy supplernenis

A Growing Market
While the overall chocolste categoryis experiencing slower sales,
premiam chooolate remaine the bright exception, according
o “LLS Chocolste and Sessons Choeolate Confectionery,
a Mantel report released i Joly 207, Chocolate with extra
ingredients is bringing in new buyers, the meport shows

“Dhark chocolite (up 49 percent in cwrrent berms and
W percend in constant berms between 2003 sud 3006) and
premium chocolate [|.1|1 9] percent in current berms between
2002 gd 2007 ) are the d..uim“l. off the chocolate world, Pat,
iheir sIATINE sales have mot been -¢|b.'-u.g_h to boost CaEgOry
aalew over the mate of nflation,” the report states
“"Chocolate bar |~'I.|3.un willl wani to take back
amack Hme lrom nutrition and enegy bar, a
category that hus increased sales 35 percent
i cuirrend terma between 2000 and 3006
To do w0, chocolate makers may want to
fertify thetr praducts with vitamns and/
of point out bo conmemers that chocolate
tars are often the same amoont of calones as
CICTEY bars, plm a ot more ul.n.'l'].'ml;.'

Functional chocolate—the term  for
products contsining welinesvingredsentsand
supplements — ks an acceptable indulgence
for consmers looking for treats that do
double duty by satisiing sweel oravings
snd booating health, oo
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Health Benefits Abound
farely do poople nssoclaie bealthy foods with those tha wste
gorod, buk chocolate |5 ome happy exception,

A study published in the fournn of Nsdrition reported that
dark chocolate had beneficial effects on levels of C-reactive
protein, a marker of inflammation in the blood and strong
mshicator of heart disease. Researchers found even small
amounts of dark chocolate—the equivalent of one regular
Hembey har 3 week—ane rmlu|§1 o reduce the risk of stroke
and |wesrt artack. While dark chocolie s les populsr in
Amersca than in i'ur:_':p-r, milk chocolate contsing soeme of the
samit hiealth benehis, lhrru-!l:li im el by amouniz

Chicialase alsa ﬂ.qu,u',nll}' contains antsrasilants, which can
ridduce the effects of heart-damaging and cancer-promating
free radicals thet occwr i the body s part of the aging
process, ORAC, or oxygen radical abiorbence capacity, is one
measurement that indicates the total bevel of antioxidants in
a boad. Studies have found that both dark and milk chocolate
contain CEAL levels much higher than even “aiperfoods” |ke
berries, which also have very high levels of antiozidanta.

Tracey Dirwneey of Xan Confections thinks the antioxidanis
i chiocolate can make it a heas Ithg.'ilhlulg:'nm 'I"mplu can wtart
o view chooplyte as I."I.'”lE healthy by |.'|.1LH.'ﬂ|:|I'IIH. COTESLEMTIEES
about chocolates bealih aspects the media has FlIJ:.-cd a
pu-:!-.:-lum.ml: rolg an b st Fow voars wpariing an
the avbioadclant -|.||,Lu|||‘||.'1. i chocolabe angd o
these andiomidants benelt 3 persons health,

inchading an improved mood and redeced
blood pressure,”

Mutrition Addition

When nsture doesm’'t deliver, vendors are
stepping in, enhancing chocolase products with
omega-3 fatty scids and probictics

Dimega- 3 faity acids, found most commonly in
fish il and fax oil, sre known for boosting besin
and heari health. Experis believe they wark by
rn.'-.lurulg imflammaabion, which also makes them
a pood chobee now that anii-inflammatory paiin
relevers ke ibaprofen are lnked o posaible
heart problems. Bot escept for diners cating
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cliets high in Beh, few Amiricans
get adequate amounts of omega
15 That's whem new choonlale
formubathons come into pley.

Maramor Chooolates makes
a lime of heit-healtly dhocolas
with added omeg-¥ fom fsh od
The COUTHPATIY o chocolate bars, with #0
milligrarms of omege-Y o each chocolate
SJLASFL, CHIY b bomsnd aim SJH}WW whoeen il
in Whaode Foods Market stores in the mad-Ardani segion, "1f you
e & smack st work, Tosr |.':r_|||h|'l.~. you) can have hgll.-gmhh‘. |
percemt dark cocom and get a quarer of the omsega-3s you need ina
oy, Py (Gasmasy, Marsrsors vice prdident of sales, igs

The most obvious question: How does it Laste? Mot falw!
*Char fish vill is double-encapsulaied,” says Gasaway “Imagine
powder insicle a ping-pong ball, which is then inside abaskethall
It is not detectabile,”

Chocolate is an ideal delvery system for supplements
because they bind well w the cocoa buiter and are well
abworbed in the blood steam after it resches the stomach,
aaspway adids

And then thare are pmbu-tl-’:.whl.'h I::.']:-u'.hll.g.' %} g, yonguer]
b i,

[fnt'ml:muh-i':,-, moal conaemcrs do mol coneme -|.'|'I|1|JS_|'I
yopurt (o gel the probsoticy’ health-enhancing efects. Luckily,
ather products are Alling the vokl. Famed chocolatier Barry
Callebast loanched wihai (s believed o be the wordd's fist
probiotie chocelate produced on indusirial scale at the Food
Ingredients Europe 3007 trade fair n Loodon. According
to the Packsged Facts report “Boosting Immunity Through
lhﬁﬂlltﬁ The Relation .‘-mun.-.a Mrobictics, Preldotics aind
Digestive Ensynwes,” the global retail market for probictic/
Eln:l:ultla. {oods and h-euuﬂn was B15 billion 1o M08, 2 13
percent morease over M7

The: teason for the growing swareness ur'rmhmth.'l. is clear:
consumers neied the JI#'«HL‘E benefita |1n|'|.'|-dn.1 I thee t_l;.'u'-.l
bactera. Hall of all Americains experience JI#‘I.I‘I'-‘E" distriss
clally, and sdulis between the apes of 3% 1o 64 ame the |g.'|-h.;J]
cofiikimers of pnll‘lmllu. H:p;h-llrg.l-r dlets can -J'lu'll]'ll that
balance of good bacteria in te digestive svstema, but prabotics
can aidd more potive bacteria back into oir bodies

Companies like Attune Foods have foaind a way 1o gel
Americans to consame more probiotics by combining the
supplemeist with chocalate ban. “We know that chocolste has
penetrated 95 percent of LS. households, so this seemed like a
logical choice for probéotics,” Attune CED Rob Huarlbut says

Hmlhural-.nluilﬂ'e-ﬁhmnnmmInrp\nm hintha probrictic
feld “Women sre the most common buyers of pﬂl-hhﬂn'
Fln'uluu.».. and alll pe:lph are more likely fo experience dl;ﬂ:n‘-r:
distress mone |m¢'||,|r|1||1_,' as they J.h"l'.,l b EIVE *Probiotics ane
n;:ll:.- ane of many Important aspects of mistrition F‘..-nrl:
are darling o learn more alsout hoew the gut works and how
imprrtant it is o health, so we need 10 get probiotics inte the

right channils” Chocolabe is
one of them

Bducatamn and marketing
are lry
buyens for probiotic-enhanced

to reaching  mode

Pl'l.hhll.‘f.l. Travclemn Fu:-qu-mlh'
comfront drgﬂhw troubles, o
mrkcting, Pm‘IIJL‘tl for on-the "
shoppers & one approach bo reaching
customens in need. “We need to spend a lot of
energy promoting probotics through social media, pablic
relatioas and mnhlb& wiith retasless,” Hurelbuat asve He sugpoals
creating centmbived in-store displavs so customers can il all of
iA-dock FI1!-1'-|-|"\1L|_'IH|.'|dI,.||_'|‘|. i |'n'|tll-Ll.,'|'.

Gssway, whose company also makes probeotic-emlunged
chocolate, agrees the market lor problotics s imporiant. “0
all the healthy checolates, [those with] probiotics are probalbly
the mosi maportant because of the sugar content in our diets,
thw role of probictics in our inimune spstem and the Gc of
b hard ot is b store good bacteria in our bodses”

Mext Up

Wihile the market remaing IHJESIJI.:[LW otbar treals, industr ¥ pros
expect comsumers o continoe Jrll.'nng om Tamcisonal chiescpdaie
bn-ph:. A du] by — -|5.|I|.|J|_.';|.-r|1 teval wnal Baalih |.|.1H1-Lr|m'ﬂl:

“Thie reext wive cmmning oul ks calciwm and vitamin DY
Casaway reports, © That s whak is really necedesd i our diets, and
supplemeitation in chooolile fonmm works so well Consimers
disn't hawe bo develop a taste for 3 new product; it @ befler to
ailil the supplements to the foods they already et and lowe”

In adelsion o caleium and vitamin [}, Gber o another
emerging trend i functional chocolste Many functional
chocolate buyers alio preler products that use alermative
sweetenars such as sgave syrup or slevia

Gasway abio has advice for manuofachurers hh.'-klng 1)
creabe naow :up-pli.—rlmll enrichad pmdurr: “The kay rIrI1I.I.1.i1I|_J;
a succesaiul |'Inh.|u..'|: wirth aclded mrpl.:nu:n.ln I to ask yoursell
three guicstion &; Dot it tamte g-.n'ud‘ Is the lexture gmdi‘ Al
i the msuil-feel HI_‘H.\J" We had to work hard and make weveral
alfemij o el these fght”

In the end, Rmctional chocslate s an kdea that just makes
serise. Clts cany 1o forget to jake & supplement every day
Gasaway says, “but IF you can choose a product you woukl
nisrmally et amypway that containe the supplement, why

wouldn't you?” IFER
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